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Success stories 

Never Never Distilling 
Co. 
 

Never Never Distilling 
was established in 
2016 and has grown 
since then to achieve 
significant success and 
recognition.   

Never Never’s three founders Tim, 

George and Sean are seeking to 

build a modern interpretation of 

classic gin profiles that resonate 

with contemporary consumers 

both in flavour, presentation and 

aspirations.  

Award winning team 

At the 2022 World Gin Awards Tim Boast 

took out Master Distiller of the Year, 

while the Never Never distillery won 

World’s Best London Dry Gin for its Triple 

Juniper Gin Export Strength.  Their 

grenache gin ‘Ginache’ was named Best 

Australian Flavoured Gin.  This builds on a 

record of achievement that bears witness 

to their passion for the product that is 

the foundation of the brand. 

Plans for Growth 

Never Never are rapidly adapting to 

strong demand.  Their original cellar door 

and distillery located on a hillside 

overlooking the picturesque McLaren 

Vale continues to draw visitors and fans.  

To meet demand Never Never are 

creating a new production site at 

Lonsdale to house blending, bottling, 

storages and administration.  New 

equipment will enhance technical 

distilling capability and significantly 

increase capacity. 

Innovation a key 

With an eye on innovation and growth 

Never Never participated in the 

Australian Government’s Entrepreneurs’ 

Programme, delivered in South Australia 

by Business SA. 

Demand generation was one key through 

the release of new products and 

presentations.   

Their core range is complemented by an 

experimental range   This enables flavour 

profile and product offering innovation.  

With highly successful candidates 

migrating to the core range.  It also 

creates marketing excitement around 

new releases, staying at the leading edge 

of consumer trends. 

Their marketing strategy is built to grow 

consumer appeal, striving to maintain an 

engaging on-line and social media 

presence tailored to attract their 

consumer audience and drive future 

sales.  Growing Direct to Consumer (DTC) 

sales is a key opportunity. 

The other principal key was the optimism 

to continue to invest in the growth of the 

business by taking the considerable step 

in expanding production, taking it to a 

whole new level of scale. 

Eager to embrace the future. 

The Never Never team’s continued 

enthusiasm for innovation and quality is 

the embodiment of the brand reputation.   

The commitment to continue to invest, 

diversify and grow provides renewed 

confidence in the future of the South 

Australian Spirits industry. 


